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OH t 36.7% or 1,400,510 of SEATTLE-TACOMA Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
inear Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 49.7 years old (4.3% older
RA D I O than average) and have a $135,171 (3.7% higher than average) annual household income.
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9.6% or 365,339 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KBKS-FM in the past 7 days.
Typical Adults 18 or older who Listened to KBKS-FM in the past 7 days are 43.8 years old (8.1% younger than
average) and have a $135,489 (4.% higher than average) annual household income.
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06.5 11.2% or 426,679 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJAQ-FM in the past 7 days.
M’. Typical Adults 18 or older who Listened to KJAQ-FM in the past 7 days are 49. years old (2.8% older than
playing what we want

average) and have a $138,112 (6.% higher than average) annual household income.
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12.3% or 467,400 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJEB-FM in the past 7 days.
Typical Adults 18 or older who Listened to KJEB-FM in the past 7 days are 50.8 years old (6.6% older than
average) and have a $134,084 (2.9% higher than average) annual household income.
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)

= who Listened to KJEB-FM in
the past 7 days

12.3%

49.6%

= Remainder of SEATTLE-

TACOMA Metro
Total Persons: 1,921,755 1,892,547
; 3,346,902 Men Men Women Women
Average Age:

Age Cell Demographics of Target vs. Market:

Adults 18 or older

# who Listened to KIEB-}

in the st 7 days M SEATTLE-TACOMA
- &
[ 7 12.0%
7.9% : 8.7%
6.8%)| 7.0%
A
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+
m who Listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 496

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KIEB-FM
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12.2% or 464,223 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KZOK-FM in the past 7 days.
Typical Adults 18 or older who Listened to KZOK-FM in the past 7 days are 54.6 years old (14.7% older than
average) and have a $130,542 (.2% higher than average) annual household income.
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Radio Stations: KZOK-FM
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P 36.7% or 1,400,510 of SEATTLE-TACOMA Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 3.3% less likely to be a college
raduate, 5.8% more likely to work full-time, 10.2% more likely to be married, 12.9% more likely to be a
’
parent of 1 or more children under 18.
iy .
* f.f’ Education Levels: Adults 18 or older Employment: Adults 18 or older ( \\ )Marital Status: Adults 18 or older
Some High School or Less (not graduate) ] 2225?;2 Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) 3% Employed Part-Time (less than 35 hours) % Legally Separated | :ngi
o 10.5% . | 48.5% . 10.9%
Associate's Degree (AA, AS, etc.) White Collar Divorced :
S e — : B 3.1%
College Graduate (4 year college) Blue Collar Widowed l 3.0%
Postgraduate Degree 7.1% Work From Home (most of the time or always) &‘?n LGBTQ#+ (net) -8-1-"1%8%
who Listened to IHEART RADIO in the past 7 days m SEATTLE-TACOMA who Listened to IHEART RADIO in the past 7 days m SEATTLE-TACOMA who Listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers i ’M' Stage in Life: Adults 18 or older
5.8%6.0% 8.9%
7.4% 8.2% 8.0% 7.2%
13.8% 6.1% Parent of 1 or more Children under 18 31.1%
a1.0% - . - I 27.5%
) " - | 9.3%
S - Working Mothers s
6.2 Small Business Owner Self-Employed Government Workers
‘ S BN Ay Parent of 1 or more Children Under Age2 g 6.2%
| ; ) 3.4587% 39% 5% 35%, o, 3%, st 2% 4.9%
; 2.0922% 1.9922% 21% a% 2% gw | 8% A 1A% i 8.3%
. . 0.4 ; " e o 2% 12%.0% ) 08% Parent of 1 or more Children Age 2-5 v
& & 2 A& & & & & «\I .@. (~. @,- :. ;»- - 90- s- - '§- 1- Parent of 1 or more Children Age 6- 11 15.4%
& & “&& ,,b@o & & cﬂf" & &sﬁ‘@ @"‘B} & & & é@éf A ;P@s? o ﬂ.,&& I 12.7%
& ¢ G S S £ & s © Parent of 1 Children Age 12 - 17 15.7%
A AV R A A ¢ o ren Ao 12 S 14.0%
fél o‘q”" ® Q‘ﬁ Ed _.‘.b'f ,&F (;55‘" N -§“"“ ‘fé &é‘é\ @“\‘ QJP Parent of 1 or more Childrenin College 5.6%
< &5 & p “?0 Q\s"\& J"@ f’eﬂ' L « “\_},\af & & 6.1% —
3 ; ] . i
o A \\7’{9‘\ gvcé_\g-\ Grandparent of 1 or more Children under 18 _ 18.7%
who Listened to IHEART RADIO in the past Tda:; ISEATI{E-TACDMA who Listened to IHEART RADIO in the past 7 days m SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,387
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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9.6% or 365,339 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KBKS-FM in the past 7 days.
Adults 18 or older who Listened to KBKS-FM in the past 7 days are 2.8% less likely to be a college graduate,
19.9% more likely to work full-time, .7% less likely to be married, 24.4% more likely to be a parent of 1 or
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more children under 18.
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Radlio Stations: KBKS-FM
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playing what we want
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11.2% or 426,679 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJAQ-FM in the past 7 days.
Adults 18 or older who Listened to KJAQ-FM in the past 7 days are 1.2% less likely to be a college graduate,
17.5% more likely to work full-time, 4.3% more likely to be married, 37.6% more likely to be a parent of 1 or
more children under 18.
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Radio Stations: KIAQ-FM
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more children under 18.

12.3% or 467,400 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJEB-FM in the past 7 days.
Adults 18 or older who Listened to KJEB-FM in the past 7 days are 1.5% less likely to be a college graduate,
8.7% less likely to work full-time, 8.1% more likely to be married, 10.9% more likely to be a parent of 1 or
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Radio Stations: KIEB-FM
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12.2% or 464,223 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KZOK-FM in the past 7 days.
m% Adults 18 or older who Listened to KZOK-FM in the past 7 days are 9.2% less likely to be a college graduate,

2.2% less likely to work full-time, 12.2% more likely to be married, 23.9% less likely to be a parent of 1 or
102.5 FM

more children under 18.

iy .
* f.f’ Education Levels: Adults 18 or older Employment: Adults 18 or older ( \\ )Marital Status: Adults 18 or older
A\ >
s 2.4% 62.7% ’ g 20.4%
Some High School or Less (not graduate) W 2s% Employed Full-Time or Part-Time 65.3% Single, Never Married 31.6%
E 25.9% | 51.5% . 61.2%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
" i 22.1% e 112% | 1.0%
Some College Credit (no degree) 18.3% Employed Part-Time (less than 35 hours) 12.6 Legally Separated | 13%
— 11.2% . | 44.0% " 12.6%
Associate's Degree (AA, AS, etc.) 11.7% White Collar Divorced m
‘ 25.6% | 18.7% " B 47%
College Graduate (4 year college) 25.4% Blue Collar Widowed l 3.0%
12.9% . ‘ 7.3%
Postgraduate Degree 17.0% Work From Home (most of the time or always) LGBTQ#+ (net) - 11.8%
who Listened to KZOK-FM in the past 7 days m SEATTLE-TACOMA who Listened to KZOK-FM in the past 7 days u SEATTLE-TACOMA who Listened to KZOK-FM in the past 7 days B SEATTLE-TACOMA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers i 'M i Stage in Life: Adults 18 or older
20.2% ; 21.0%
B 6% 6%  7.0% 80% 9% 72y Parent of L o ot e e L N 27.5%
8% N - - Working Mothers _’ 6‘5;%3%
0 Small Business Owner Self-Employed Government Workers
555‘7“ 6.8% Parent of 1 or more Children Under Age 2 - 44:599;
7 s o4 I5% 3 287% 3TI% son a% 31% 34% _ 34% 28% 3 2;6 )
l . ‘ 18% - 199 I i 03 ®® 12% o 10% orwsn Parent of 1 or more Children Age 2-5 i 7.6%
HOE B om Vom0 72 — R
& 2 A& & & ® i o & & & & 2 = 3 o Parent of 1 or more Children Age 6- 11 _
@\“P & 3° & & 5 & ‘7@“"6 JP ‘.f ‘_)‘s" é,é‘ .f\o “,s‘é & s’p 454"‘ f «° 5.;.& 12.7%
& & & & o & & & & &g & & o ) 15.8%
¥ & & & F & & & & F é‘,& P A & Parent of 1or more Children Age 12- 17 g ™ 1"
5 ) & & G & & of P N e,
& & FF PR A S . N
& & & & & & < & 4 & P f1 Childrenin Coll 8:3%
& & & 4.\0 J@Q‘ s’\&”é d&@ & "epé v-‘s\ g & _}@f‘f & @#ﬁf ‘f@‘\ q arent of 1 or more Children in College B s
& @ & o : . 26.1%
& ‘@w@\ gg“'f Grandparent of 1 or more Children under 18 _ 18.7%
5
= who Listened to KZOK-FM in the past 7 days [ ] SEATI'LE?-TACDMA = who Listened to KZOK-FM in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-jul25 Qual Intab 483
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KZOK-FM



° 36.7% or 1,400,510 of SEATTLE-TACOMA Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 10.8% more likely to own their home,

R A D | O 1.9% more likely to own a higher valued home, 7.8% more likely to have a single-family home, 15.5% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached)

Own a Dog
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Other Own Second Home Mobile Home or Manufactured 7.2% Own other type of Pet
or Real Estate Home 5.4%
Property :
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-~
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= 9.6% or 365,339 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KBKS-FM in the past 7 days.
'l-rs Adults 18 or older who Listened to KBKS-FM in the past 7 days are 2.5% less likely to own their home, 12.6%
1061 more likely to own a lower valued home, 6.1% less likely to have a single-family home, 22.2% more likely to
Ll
have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4®0Pets in Home: Adults 18 or older
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Property :
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-~
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Average Value of Owned Home:
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have a dog.

11.2% or 426,679 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJAQ-FM in the past 7 days.
Adults 18 or older who Listened to KJAQ-FM in the past 7 days are 6.8% more likely to own their home, 5.4%

more likely to own a lower valued home, 3.3% more likely to have a single-family home, .9% more likely to

Single Family House (unattached)

Townhouse or attached Home
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9.6% 9.4%
5.1% 6.4%
o N e
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Property ’
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-
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Average Value of Owned Home:
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12.3% or 467,400 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJEB-FM in the past 7 days.
Adults 18 or older who Listened to KIEB-FM in the past 7 days are 18.9% more likely to own their home, 9.2%

95. more likely to own a higher valued home, 13.% more likely to have a single-family home, 23.2% more likely to
have a dog.
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v il
102.5 FM

have a dog.

12.2% or 464,223 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KZOK-FM in the past 7 days.
Adults 18 or older who Listened to KZOK-FM in the past 7 days are 17.7% more likely to own their home, .4%

more likely to own a lower valued home, 15.1% more likely to have a single-family home, 8.8% more likely to

m Own/Rent/Other: Adults 18 or older
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iHeart
RADIO

more likely to fly domestic past yr.

36.7% or 1,400,510 of SEATTLE-TACOMA Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 6.2% more likely to look up D-I-Y
advice online, 11.1% more likely to always vote in local elections, 12.1% less likely to belong to a gym, .8%

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Reapes / Health Restaurant  Online Phone Do-it-voumelf Medical Fitness/ Diet Home /[ Apparel/  Job Search / Career Education Tlll GﬂiM Hectronic Homework Religion /
meal pianning information information / / Video call advice services/  information Ganden \deas Beauty ideas Postresume Development  (Research nvite {Youorvour spirituality
Sugestions Reviews (skype, Information ‘schools, Child's)
FaceTime, application,
etc) Financing)
# who Listened to IHEART RADIO in the past 7 days W SEATTLE-TACOMA

-
a 18.1%)
1099

al Activity: Adults 18 or older

48.7% 25.2%

/Lean

26 1%

f None
of These

Registered to Vote

(in District of Resi ) P

/ Lean p

Presidential Elections: Always
Presidential Elections: Sometimes
Statewide Elections: Always
Statewide Elections: Sometimes

78.2%
[ o
—
o)

#who Listened to IHEART RADIO in the past 7 days

i - m

Genealogy mmmﬂv Pamnting/ onn-ermnl
apfish, Family advice
snmrzmy
)

Local Elections: Always
Local Elections: Sometimes

W SEATTLE-TACOMA

(S
WJ& Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older

l43.4%)
|

Grling-  Garening  Lawn Care Hiking - camping. Bicyding  Swimming  Volunteer  Sewing- Belongts  Jogging- Bowling Fishing  Yoga: Piates adul
outdoor  [Flowersor Backpacking wark Crafts  MeaithClubor  Running Comtinuing
Cooking  Vegetables) Gym Edocation
= who Listened to IHEART RADIO in the past 7 days
SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jjul25 Qual Intab 1,387

| B i

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

‘W Past 12-months Domestic Airline Trips: Adults 18 or older

L ) (g
2trips ‘123‘1%

3 trips 103"

Aitrige '326 2%
S b O il

4.1% Flew Domestic past year: g 66.7%
10+trips PP 4.0% Avg. # Domestic Flights:

3.7% 3.3%

R EEEE" e
sl B o

softball -

Gmuprimess  Golf Basketbal  competitve  Soceer follows  Football Snowsking- Caegiverof  Tennks  Organized Hunting
class video Gaming weight Loss Snowboarding Aging Parent Aoad mace  Baseball
Progam or Relative 5%,
Marathan,

(]

W SEATTLE-TACOMA

(Radio Stations: KBKS-FM OR Radio Stations: KIAQ-FM OR Radio Stations: KJEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KJR-FM OR Radio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)




f 9.6% or 365,339 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KBKS-FM in the past 7 days.
HI.IS Adults 18 or older who Listened to KBKS-FM in the past 7 days are 3.8% more likely to look up D-I-Y advice
IO6I online, 6.7% less likely to always vote in local elections, 7.4% less likely to belong to a gym, 10.3% more
likely to fly domestic past yr.
_%ifop-zo past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
Registered to Vote / Lean i Il.ean ep / None
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playing what we want

11.2% or 426,679 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJAQ-FM in the past 7 days.
Adults 18 or older who Listened to KIAQ-FM in the past 7 days are 10.1% more likely to look up D-I-Y
advice online, 8.6% more likely to always vote in local elections, .7% more likely to belong to a gym, 9.9%
more likely to fly domestic past yr.
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95:

likely to fly domestic past yr.

12.3% or 467,400 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJEB-FM in the past 7 days.
Adults 18 or older who Listened to KIEB-FM in the past 7 days are .3% more likely to look up D-I-Y advice
online, 16.4% more likely to always vote in local elections, 12.5% less likely to belong to a gym, 1.1% more

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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12.2% or 464,223 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KZOK-FM in the past 7 days.
Adults 18 or older who Listened to KZOK-FM in the past 7 days are 8.6% more likely to look up D-I-Y advice
online, 17.% more likely to always vote in local elections, 17.3% less likely to belong to a gym, 7.% less

102-5 FM likely t‘0 fl\} domestic past yr.
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RADIO
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Adults 18 or older who Listened to IHEART RADIO in the past 7 days

less likely to smoke cigarettes.

36.7% or 1,400,510 of SEATTLE-TACOMA Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.

mo., 8.5% more likely to use Sit-Down Restaurants past mo., 16.7% more likely to use Casinos past yr., 3.2%

are 5.3% more likely to use QSRs past

Past 30-days Sit-Down Restaurant Users: Adults

1time

18 or older

16.6%

2 times

15.9%

3 times

4 times

5 times 7.1%

6-9times 4%

10times or more

® who Listened to IHEART RADIO in the past 7 days

m |

B SEATTLE-TACOMA

Total hly Sit-Down ant Users: Avg. hly Sit-Down ant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer

247,036 22.2%

68‘1,6]'1 17.9%

630,617 16.5%

® who Listened to IHEART RADIO in the past 7 days

SEATTLE-TACOMA

Metro

Scarborough R2 2025: Sep24-Jul25

Wine

- v
v

W SEATTLE-TACOMA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican

Pz bagel/  makan
Donut
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to IHEART RADIG in the past 7 days  [S2A,85SN 23.2%

SEATTLE-TACOMA 199,&40 21.0%

h

wings/  upscale
Burgers /

Other  Sports Bar

asian

indian /
’ Thai/
Bakery

= who Listened to IHEART RADIO in the past 7 days = SEATTLE-TACOMA

Activities: Adults 18 or older

28.3%

Past 12 months Casino

Slot Machines 1,078,288

7.8%
o

3.4%
2.5%

B

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting 10.8%

w
°
»

Other Gambling Casinos visited past 12 months: Yes

Qual Intab

¥ who Listened to IHEART RADIO in the past 7 days
1,387

W SEATTLE-TACOMA

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes

Vape

= who Listened to IHEART RADIO in the past 7 days = SEATTLE-TACOMA

(Radio Stations: KBKS-FM OR Radio Stations: KIAQ-FM OR Radio Stations: KJEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KJR-FM OR Radio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)
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more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

10times or more m

= who Listened to KBKS-FM in the past 7 days | SEATTLE-TACOMA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.5% 79.7%

9.6% or 365,339 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KBKS-FM in the past 7 days.
Adults 18 or older who Listened to KBKS-FM in the past 7 days are 8.6% more likely to use QSRs past mo.,
14.1% more likely to use Sit-Down Restaurants past mo., 29.8% more likely to use Casinos past yr,, 3.3%

6-9times

10times or more

Total hly Sit-Down -ant Users:
80.3% 70.4%

s e D B I
038.130 G

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

3 times 10.6%

® who Listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA

Avg. hly Sit-Down ant Meals:

-

Drank Past 30-days: Adults 18 or older

Past 12 moths Casino

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel/ indian/ Wings/ Upscale  sesfood
Dont Thai/  Burgers/
Bakery Other  Sports Bar
asian
mwho Listened to KBKS-FM in the past 7 days = SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KBKS M in the post 7 days [GZ,058IN  25.2%

searneacoun 21.0%

Activities: Adults 18 or older

Uquor SiotMachines

Any Typa of Bea
Wine
Imported Besr

Domestic Regular Beer 247636 22.2% .

Domestic Light Beer - v Sports Betting

. v

w who Listened to KBKS-FM in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC.

Upscale Restaurant

Stage Show / Concert

Spa
Other Gambling

# who Listened to KBKS-FM in the past 7 days
Qual intab 350

- All rights reserved.

Table Games (Craps, Poker, etc.)
Bar / Nightclub “m“ 10.0%

39.5%

0 90
Casinos visited past 12 months: Yes
W SEATTLE-TACOMA

Radlio Stations: KBKS-FM

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis Cigarettes Vape

mwho Listened to KBKS-FM in the past 7 days WSEATTLE-TACOMA



playing what we want

Past 30-days QSR Users: Adults 18 or older
ey | 1time 10.8%
% “times 11.8%

3 times 12.3%

4 times .
S times 3%

6-9times

15.2%

10times or more

| SEATTLE-TACOMA

Total Aggr_:rgffy QSR Users: Avg. Monthly QSR Meals:

RN .. AN
038 130

mwho Listened to KIAQ-FM in the past 7 days

likely to smoke cigarettes.

11.2% or 426,679 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KIAQ-FM in the past 7 days.
Adults 18 or older who Listened to KJAQ-FM in the past 7 days are 6.3% more likely to use QSRs past mo.,
7.4% more likely to use Sit-Down Restaurants past mo., 19.5% more likely to use Casinos past yr., 5.9% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
L xime; 16.6%

2 times

15.9%
3 times 10.6%
4 times 9.2%
5 times

6-9times

6.4%

10times or more
# who Listened to KIAQ-FM in the past 7 days

hly Sit-Down
75.6% 70.4%

B SEATTLE-TACOMA

ant Users:  Avg. Monthly Sit-Down Restaurant Meals:

Total

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  Bagel/  makan
Dont

indian/ Wings/ Upscale  sesfood
Thai/  Burgers/

Other  Sports Bar

asian

Bakery

 who Listened to KIAQ-FM in the past 7 days = SEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KIAG-FMin the post 7 days A0S0 25.3%

searneacoun 21.0%

Drank Past 30-days: Adults 18 or older
Liquor

Wine

A Sy o B

Imported Beer

Domestic Regular Beer

247,036 22.2%
Domestic Light Beer 681614 17.9% - b 4
21.2%
——— v
m who Listened to KIAQ-FM in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25

Past 12 months Casino Activities:

Slot Machines

Adults 18 or older

28.3%

1,078,288

462,834 12.1%
382,056 10.0% )

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant 9.4%

7.8%
m 7.0%
W 5.9%
2.5%
! 1.8%
1.4%

Stage Show / Concert
Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes

Qual intab

WSEATTLE-TACOMA

# who Listened to KIAQ-FM in the past 7 days
433

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Radio Stations: KIAQ-FM

Used Past 30-days: Adults 18 or older

%

Vape

= SEATTLE-TACOMA

Marijuana / Cannabis

Cigarettes

= who Listened to KIAQ-FM in the past 7 days
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Past 30-days QSR Users: Adults 18 or older

1time 10.8%
11.8%

ik

2 times
3 times
4 times
S times

6-9times

Total Monthly QSR Users:
85.3%

e s S R
0328 130

mwho Listened to KIEB-FM in the past 7 days | SEATTLE-TACOMA

Avg. Monthly QSR Meals:

likely to smoke cigarettes.

12.3% or 467,400 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KIEB-FM in the past 7 days.
Adults 18 or older who Listened to KIEB-FM in the past 7 days are 7.1% more likely to use QSRs past mo.,
12.3% more likely to use Sit-Down Restaurants past mo., 20.4% more likely to use Casinos past yr., 5.9% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

L xime; 16.6%

2 times

15.9%

3 times 10.6%

4 times 9.2% B
5 times %

6-9times

6.4%

10times or more

# who Listened to KJEB-FM in the past 7 days W SEATTLE-TACOMA

hly Sit-Down ant Users: Avg. Monthly Sit-Down Restaurant Meals:

79.0% 70.4%

Total

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)
i ; 810

Mexian  Coffer  Paa  Chirese  Bagel/  makan  indian/ Wings/ Upscals  Sesfood
Wouse / Dont / Thai/  Burgens/
coffes Bar Bakery other  sports Bar
Aasian
 who Listened to KIEB-FM in the past 7 days = SEATTLE-TACOMA

who Listened to KIEB-FMin the past 7 days 22.6%

searneacoun 21.0%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wsge

Drank Past 30-days: Adults 18 or older
Liquor

Any Type of Beer

Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer

SEATTLE-TACOMA

1,258,851
942,658 24.
847,036

681,614

630,617 16.5%

mwho Listened to KIEB-FM in the past 7 days

Metro Scarborough R2 2025: Sep24-Jul25

3

22.2%

17.9%

- ¥

W SEATTLE-TACOMA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 28.3%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes

Qual intab

W SEATTLE-TACOMA

W who Listened to KIEB-FM in the past 7 days
496

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Radio Stations: KIEB-FM

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis

Cigarettes

Vape

™ SEATTLE-TACOMA

" who Listened to KIEB-FM in the past 7 days
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Past 30-days QSR Users: Adults 18 or older

1time 10.8%
11.8%

2 times

3 times

¥l
e
- simes

10times or more

mwho Listened to KZOK-FM in the past 7 days m SEATTLE-TACOMA

Total Agggrg{:fy QSR Users: Avg. Monthly QSR Meals:

12.2% or 464,223 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KZOK-FM in the past 7 days.
Adults 18 or older who Listened to KZOK-FM in the past 7 days are 4.5% more likely to use QSRs past mo.,
4.7% more likely to use Sit-Down Restaurants past mo., 2.5% more likely to use Casinos past yr., 22.4% less
likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

Total

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

16.6%

15.9%

7.1%

. 4%

|.| |

# who Listened to KZOK-FM in the past 7 days

73.7%

hly Sit-Down

70.4%

ant Users:

W SEATTLE-TACOMA

Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 18 or older

Liquor

LERTH

Any Typa of Bea
Wine
Imported Besr

1

681,614 3
630,617 16.5%

Domestic Regular Beer
Domestic Light Beer

- v
v

Microbrew / Craft Beer

m who Listened to KZOK-FM in the past 7 days
SEATTLE-TACOMA Scarborough R2 2025: Sep24-Jul25

W SEATTLE-TACOMA

Metro

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Qual intab

483

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Past 12 months

1,078,288

7
7.0%

%
5%

64.0%
1.4%

™ who Listened to KZOK-FM in the past 7 days

Casino Activities:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Wexican Chinese  Bagel/ makan  indisn/ Wings/ Upsale  Sesfood
Donut
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KZOK-FMin the past 7 days  [SHZS0NNNN 21.2%

SEATTLE-TACOMA 199,&40 21.0%

paz

Hovse / ’ Thai/  Burgers/
coftee Bar Bakery Other  Sports Bar
asian
= who Listened to KZOK-FM in the past 7 days u SEATTLE-TACOMA

Adults 18 or older

28.3%

462,834 12.1%
382,056 10.0%

9.6%

Casinos visited past 12 months: Yes
W SEATTLE-TACOMA

Radio Stations: KZOK-FM

Used Past 30-days: Adults 18 or older

%

Marijuana / Cannabis

Cigarettes

Vape

= who Listened to KZOK-FM in the past 7 days = SEATTLE-TACOMA



iHeart
RADIO

mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

23.5%

Mutual Funds

7 20.2%
19.3%

Money Market Funds -t iy
Bonds

A 9 12.1%
; 13.8%

Other (Crypto / NFTs [ Metals, etc.) u %

Second Home or Real Estate Property 91:;*

529 Plan / College Savings Plan 9.1;(’%

® who Listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA

Checking Debitor ATM  Savings Credit Card Online Mobile

36.7% or 1,400,510 of SEATTLE-TACOMA Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.l
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 6.7% more likely to have a 401K,

5.1% more likely to have an Auto Loan, 9.5% more likely to Invest/Trade Stocks Online, 4.% more likely to pay
with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

b T8% 7.2% 7.2% 6.7% 6.9% g 49

Online Bill Home Meney

Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

® who Listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older

Online Investing / Stock Trading

753,419 19.8%

Tax P tion Servi = =
ax Preparation Service - i 17.8%

Financial Planner

672,968 17.6%
11.0%

= @ @

218,588 5.7%

3.1%
4.1%

Accountant

342,372

Insurance Agent at a Local Office (not online)

Estate Planning

6.0%

Real Estate Agent

3.8

1.5% (*Past12 Months)
1.2%

m who Listened to IHEART RADIO in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Divorce / Family Attorney

Qual Intab 1,387

B Past 3-Months Payment Methods Used: Adults 18 or older

11.6% g 390

6.3% 5.9% 44 23%

PayPal Zelle Venmo DebitCard  Apple Pay MasterCard Google Pay  American  Cash App  Store Credit Square Cash  Discover Facebook  Samsung Pay
Express Card Messenger

m who Listened to IHEART RADIO in the past 7 days m SEATTLE-TACOMA

(Radio Stations: KBKS-FM OR Radio Stations: KIAQ-FM OR Radio Stations: KJEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KJR-FM OR Radio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)



9.6% or 365,339 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KBKS-FM in the past 7 days.
H{-IS Adults 18 or older who Listened to KBKS-FM in the past 7 days are 4.4% more likely to have a 401K, 19.7%

Io'6| more likely to have an Auto Loan, 20.4% more likely to Invest/Trade Stocks Online, 2.4% less likely to pay with
> their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds I;fz’;"
Money Market Funds 15'12,;%
Bonds 9'83‘;_1%

Other (Crypto / NFTs [ Metals, etc.) u’_;‘m

B.8% 7% B8.4% g7

3.0% 54%

S e e e

20.0% 19.5¢
g

2

e &
W
*

Second Home or Real Estate Property 9.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Autoloan Certificates of Studentloan Personal Loan Refinanced  Home
% Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home  Improvement
i : 9.3 Account Mort Loan or Hy
529 Plan / College Savings Plan Skt cou gage cq:':g uﬂe
# who Listened to KBKS-FM in the past 7 days B SEATTLE-TACOMA M who Listened to KBKS-FM in the past 7 days B SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older yﬁPast 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

753,419 19.8%

Tax P tion Servi 9
ax Preparation Service iy 17.8%

Financial Planner el e
Accountant
Insurance Agent at a Local Office (not online)

Estate Planning

6.9% 5,904

22. 2%}
W

28% 4.3%
Real Estate Agent s . o b o - ]
5 4 1.2% (*Past 12 Months) PayPal Zelle Venmo Debit Card  Apple Pay MasterCard GooglePay  American  Cash App  Store Credit Square Cash  Discover Facebook Samsung Pay
Divorce / Family Attorney i Express Py Messéniger
w who Listened to KBKS-FM in the past 7 days m SEATTLE-TACOMA m who Listened to KBKS-FM in the past 7 days m SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jjul 25 Qual Intab 350
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radlio Stations: KBKS-FM



96-5 11.2% or 426,679 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJAQ-FM in the past 7 days.
Adults 18 or older who Listened to KJAQ-FM in the past 7 days are 5.6% more likely to have a 401K, 6.7%

more likely to have an Auto Loan, 15.5% more likely to Invest/Trade Stocks Online, 6.4% more likely to pay
with their Debit Card.

playing what we want

mﬁélnvestments Owned: Adults 18 or older H Financial Services Has and/or Uses: Adults 18 or older

21.2%

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

771,455

5 20.2%
21.0%
Money Market Funds _9%
12.5%
Bands T

Other (Crypto / NFTs / Metals, etc.) n 2’1‘5.1% - T T p——
Second Home or Real Estate Property 358,112 ::;G Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Money Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home
. 11.3% Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home  Improvement
529 Plan / College Savings Plan ATl 0.1% Account Mortgage I.:aq:lg gxe
# who Listened to KJAQ-FM in the past 7 days B SEATTLE-TACOMA ¥ who Listened to KIAQ-FM in the past 7 days B SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older 'ﬁPust 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service
Financial Planner
Accountant

Insurance Agent at a Local Office (not online)

-
218,588 5.7%

Estate Planning 5.1% 22. 2%
41% 16.8%|
% . .
Real Estats nt - :

2.8% (*Past12 Months) visa PayPal Zelle Venmo Debit Card  Apple Pay MasterCard GooglePay  American  Cash App  Store Credit Square Cash  Discover Facebook  Samsung Pay

Divorce / Family Attorney 12% s Card Messsgir
w who Listened to KIAQ-FM in the past 7 days m SEATTLE-TACOMA m who Listened to KIAQ-FM in the past 7 days m SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jjul 25 Qual Intab 433
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KIAQ-FM
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12.3% or 467,400 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KJEB-FM in the past 7 days.
Adults 18 or older who Listened to KIEB-FM in the past 7 days are 4.6% more likely to have a 401K, 9.1% less

likely to have an Auto Loan, 6.6% less likely to Invest/Trade Stocks Online, 1.9% less likely to pay with their
Debit Card.

mﬁélnvestments Owned: Adults 18 or older H Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)  pybmeen

Stocks or Stock Options z,zsé,m 32.8%

Mutual Funds = 36.0%

20.7%

Money Market Funds 544,651 16.9%
15.4%
Bonds 462,749 12.1%
14.0%
Other (Crypto / NFTs / Metals, etc.) u 2%
11.0%
Second Home or Real Estate Property 9 a%

10.6%

529 Plan / College Savings Plan  gyramyg™ | 1/

= who Listened to KJEB-FM in the past 7 days B SEATTLE-TACOMA

1,920,439 50.3%

G 20.1% R 7B 7.2%  6.4% 67% S.4% 5.4%

Online Bill Home Meney Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home

Checking Debitor ATM  Savings Credit Card Online Mobile

Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

¥ who Listened to KIEB-FM in the past 7 days W SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older yﬁPast 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

753,419 19.8%

Tax P tion Servi 9
ax Preparation Service  padigee 17.8%

Fi ial Plai
inancial nner 672,963 17.6%
13.0%

Accountant

z 6.3%
Insurance Agent at a Local Office (not online) 5.7% '
130,798 4.4%
Estate Planning 4.1%

10.5% 975
Real Estate Agent 45% - 49% 5% oy 4%
eal Estate Age e = : - F .. QU |
5 4 2.1% (*Past 12 Months) PayPal Zelle Venmo Debit Card  Apple Pay MasterCard GooglePay  American  Cash App  Store Credit Square Cash  Discover Facebook Samsung Pay
Divorce / Family Attorney rl- % Express Card Messsgir
wwho Listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA m who Listened to KIEB-FM in the past 7 days m SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jjul 25 Qual Intab 496
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: KIEB-FM




12.2%
Adults

v il
102.5 FM

mﬁélnvestments Owned: Adults 18 or older

401K Plan

their D

50.3%

1,920,439

IRA (Individual Retirement Account) gy

Stocks or Stock Options

32.8%
25.9%

1,252,978

Mutual Funds  porpes

20..
19.6%
16.9%
13.4%
12.1%

13.9%
11.2%

Money Market Funds m oy

Bonds

462,749

Other (Crypto / NFTs [ Metals, etc.)

428,272

or 464,223 of SEATTLE-TACOMA Metro Adults 18 or older Listened to KZOK-FM in the past 7 days.
18 or older who Listened to KZOK-FM in the past 7 days are 4.6% more likely to have a 401K, 12.4%

more likely to have an Auto Loan, 6.7% less likely to Invest/Trade Stocks Online, 15.8% more likely to pay with

ebit Card.

Financial Services Has and/or Uses: Adults 18 or older

7.0% 7.2% 54% 679 5.4%

0 o PR T -

k.
N

- 2 2o - Jamas
Second Home or Real Estate Property 9.4% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Money  Autoloan Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs) Home  Improvement
i § Account Mort, Loa Hi
529 Plan / College Savings Plan ik cou gage cq:':g uﬂe
# who Listened to KZOK-FM in the past 7 days B SEATTLE-TACOMA ¥ who Listened to KZOK-FM in the past 7 days W SEATTLE-TACOMA
. . . —
Professional Services Used*: Adults 18 or older | g Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading 753 «1i 5 = 19.8%
Tax Preparation Service - paig T
Financial Planner e e
Accountant 9.0% 02%
Insurance Agent at a Local Office (not online) . .
Estate Planning m 21% 11.0% g 79
2.5% S9% 3 ey a.3%
Real Estate Agent 76% i : " a Lo - F . ]
- . (*Past12 Months) PayPal Zelle Venmo Debit Card  Apple Pay MasterCard Google Pay  American  Cash App  Store Credit Square Cash  Discover Facebook  Samsung Pay
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® Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 3 days, 2 hours, 34 minutes
lHeart and 26 seconds each week with All Forms of Media.

R A D l O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 9 hours and 8 minutes each week
listening to All Local AM/FM Radio, representing 12.3% of totaltime spent with all forms of Media.
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p Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an average of 2 days, 22 hours, 0 minutes and 16
“l-rs seconds each week with All Forms of Media.

106 I 100.% of Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an avg. of 9 hours and 27 minutes each week listening to
- All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an average of 3 days, 3 hours, 54 minutes and 4
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an avg. of 9 hours and 42 minutes each week listening to
All Local AM/FM Radio, representing 12.8% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KIEB-FM in the past 7 days spend an average of 3 days, 4 hours, 57 minutes and 10
seconds each week with All Forms of Media.

95' 100.% of Adults 18 or older who Listened to KJEB-FM in the past 7 days spend an avg. of 10 hours and 33 minutes each week listening to|

All Local AM/FM Radio, representing 13.7% of total time spent with all forms of Media. I

..
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' Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an average of 3 days, 5 hours, 53 minutes and 30
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an avg. of 11 hours and 14 minutes each week listening
to All Local AM/FM Radio, representing 14.4% of total time spent with all forms of Media.
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Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 9 hours, 8 minutes and
'Heart 47 seconds each week with All Forms of Ad-Supported Media.

R A D l O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 10 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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. Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an average of 2 days, 4 hours, 2 minutes and 39
“ﬂs seconds each week with All Forms of Ad-Supported Media.
1061

100.% of Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an avg. of 8 hours and 22 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.1% of totaltime spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an average of 2 days, 10 hours, 2 minutes and 34
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an avg. of 8 hours and 51 minutes each week listening to
playing what we want Local Ad-Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.

100.0%
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Adults 18 or older who Listened to KIEB-FM in the past 7 days spend an average of 2 days, 10 hours, 41 minutes and 23
9 s seconds each week with All Forms of Ad-Supported Media.
D

100.% of Adults 18 or older who Listened to KIEB-FM in the past 7 days spend an avg. of 9 hours and 14 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an average of 2 days, 12 hours, 52 minutes and
45 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an avg. of 10 hours and 15 minutes each week listening
102-5 FM to Local Ad-Supported AM/FM Radio, representing 16.8% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

avg. of 70.1 minutes/day.

Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 8 hours and
9 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 14.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an average of 7 hours and 26
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 71.9 minutes/day. (Local Radio delivers 16.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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playing what we want

avg. of 76. minutes/day.

Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an average of 8 hours and 17
" minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.3% of Time with Ad-Supported Media.)
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954 3/

avg. of 79.3 minutes/day.

Adults 18 or older who Listened to KIEB-FM in the past 7 days spend an average of 8 hours and 23
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.8% of Time with Ad-Supported Media.)
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avg. of 87.9 minutes/day.

Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an average of 8 hours and 41
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.8% of Time with Ad-Supported Media.)
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[ 1,400,510 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 70.1 minutes every day representing 43.7% of
all time spent daily with Ad-Supported Audio.
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[ 365,339 or 100.% of Adults 18 or older who Listened to KBKS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.9 minutes every day representing 43.6% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

[ 426,679 or 100.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76. minutes every day representing 43.6% of all
time spent daily with Ad-Supported Audio.
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[ 467,400 or 100.% of Adults 18 or older who Listened to KIEB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 42.1% of all
time spent daily with Ad-Supported Audio.
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[ 464,223 or 100.% of Adults 18 or older who Listened to KZOK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.9 minutes every day representing 45.7% of all
time spent daily with Ad-Supported Audio.
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.H t 1,400,510 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
1 ear Ad-Supported Local AM/FM Radio for an average of 70.1 minutes every day representing 43.7% of
R A D I O all time spent daily with Ad-Supported Audio.
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106.1 time spent daily with Ad-Supported Audio.
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426,679 or 100.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76. minutes every day representing 43.6% of all
time spent daily with Ad-Supported Audio.
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467,400 or 100.% of Adults 18 or older who Listened to KIEB-FM in the past 7 days listen to Ad-

95 Supported Local AM/FM Radio for an average of 79.3 minutes every day representing 42.1% of all
° time spent daily with Ad-Supported Audio.
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464,223 or 100.% of Adults 18 or older who Listened to KZOK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 87.9 minutes every day representing 45.7% of all
102.5 FM time spent daily with Ad-Supported Audio.
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1,400,510 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Rock, Classic
Hits, Adult Contemporary, and Adult Hits.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 365,339 or 100.% of Adults 18 or older who Listened to KBKS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Alternative, Country, and Classic Hits.
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426,679 or 100.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult Contemporary, Pop
playing what we want Contemporary Hit Radio, Classic Rock, and Classic Hits.
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' 467,400 or 100.% of Adults 18 or older who Listened to KJEB-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Pop Contemporary
Hit Radio, and Adult Hits.
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' 464,223 or 100.% of Adults 18 or older who Listened to KZOK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Active Rock,
Country, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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802,413 or 57.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations for an average of 86.1 minutes every day representing 28.9% of all time
spent daily with Ad-Supported Video.
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P 187,015 or 51.2% of Adults 18 or older who Listened to KBKS-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 77.3 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Video.
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276,583 or 59.2% of Adults 18 or older who Listened to KJEB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 95.8 minutes every day representing 27.1% of all time
spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 87.4 minutes every day representing 28.6% of all time
spent daily with Ad-Supported Video.
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oH t 802,413 or 57.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
1 ear Supported Local TV Stations for an average of 86.1 minutes every day representing 28.9% of all time
R A D I O spent daily with Ad-Supported Video.
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“’ 187,015 or 51.2% of Adults 18 or older who Listened to KBKS-FM in the past 7 days watch Ad-
"s Supported Local TV Stations for an average of 77.3 minutes every day representing 28.5% of all time
106.1 spent daily with Ad-Supported Video.
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239,017 or 56.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days watch Ad-

06.5
- Supported Local TV Stations for an average of 79.9 minutes every day representing 27.7% of all time
playing what we want spent daily with Ad-Supported Video.
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276,583 or 59.2% of Adults 18 or older who Listened to KIEB-FM in the past 7 days watch Ad-
95 Supported Local TV Stations for an average of 95.8 minutes every day representing 27.1% of all time
“ spent daily with Ad-Supported Video.
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286,540 or 61.7% of Adults 18 or older who Listened to KZOK-FM in the past 7 days watch Ad-
m Supported Local TV Stations for an average of 87.4 minutes every day representing 28.6% of all time
102.5 FM spent daily with Ad-Supported Video.
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iHeart
RADIO

Local TV Station Programs (Persons & % Reach): Adults 18 or older

Totol Persons:

(average week)
Sports

Local News - Evening
Comedies

Local News - Morning
Movies
National/Network News
Dramas

Documentaries.

Game Shows
Food/Cooking Shows
Mystery/Suspense/Crime
Local News - Late

Science Fiction

802,413 or 57.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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(average week)
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Local News - Morning
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| 187,015 or 51.2% of Adults 18 or older who Listened to KBKS-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

News - Morning, Game Shows, and Movies.
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playing what we want

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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239,017 or 56.% of Adults 18 or older who Listened to KIAQ-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,

Movies, Local News - Morning, and Game Shows.
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| 276,583 or 59.2% of Adults 18 or older who Listened to KIEB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies, Local
News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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286,540 or 61.7% of Adults 18 or older who Listened to KZOK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,

Movies, Local News - Morning, and Dramas.
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iHeart
RADIO

1,053,626 or 75.2% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 139.3 minutes every day representing 24.8% of all time
spent daily with Ad-Supported Digital Media.
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297,983 or 81.6% of Adults 18 or older who Listened to KBKS-FM in the past 7 days use Ad-
Supported Social Media for an average of 126.1 minutes every day representing 23.6% of all time
spent daily with Ad-Supported Digital Media.
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322,569 or 75.6% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days use Ad-
Supported Social Media for an average of 145.9 minutes every day representing 25.3% of all time
spent daily with Ad-Supported Digital Media.
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355,755 or 76.1% of Adults 18 or older who Listened to KIEB-FM in the past 7 days use Ad-
Supported Social Media for an average of 116.1 minutes every day representing 20.1% of all time
spent daily with Ad-Supported Digital Media.
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341,416 or 73.5% of Adults 18 or older who Listened to KZOK-FM in the past 7 days use Ad-
Supported Social Media for an average of 137.9 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Digital Media.
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RADIO

1,032,832 or 73.7% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 52.7 minutes every day representing 37.8% of all time spent
daily with Ad-Supported Social Media.
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267,309 or 73.2% of Adults 18 or older who Listened to KBKS-FM in the past 7 days use Ad-

Supported Facebook for an average of 47.1 minutes every day representing 37.4% of all time spent

daily with Ad-Supported Social Media.
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playing what we want

311,337 or 73.% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days use Ad-Supported
E Facebook for an average of 53.2 minutes every day representing 36.5% of all time spent daily with
Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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354,222 or 75.8% of Adults 18 or older who Listened to KIEB-FM in the past 7 days use Ad-
Supported Facebook for an average of 42.2 minutes every day representing 36.4% of all time spent
daily with Ad-Supported Social Media.
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341,416 or 73.5% of Adults 18 or older who Listened to KZOK-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.7 minutes every day representing 41.9% of all time spent
daily with Ad-Supported Social Media.
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o daily with Ad-Supported Social Media.
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341,416 or 73.5% of Adults 18 or older who Listened to KZOK-FM in the past 7 days use Ad-
V4 Supported Facebook for an average of 57.7 minutes every day representing 41.9% of all time spent

102.5 FM daily with Ad-Supported Social Media.
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 90,755;
Local Radio: 89,649; Social Media: 58,102; Non-Prem. Cable: 33,549; Local TV: 29,004

reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to IHEART RADIO in the past
7 days
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HITS
1061

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,887;
Local Radio: 23,501; Social Media: 18,659; Non-Prem. Cable: 9,456; Local TV: 7,652
reaching Adults 18 or older who Listened to KBKS-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KBKS-FM in the past 7
days
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playing what we want

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 26,075; Social Media: 18,615; Non-Prem. Cable: 10,709; Local TV: 8,398
| reaching Adults 18 or older who Listened to KIAQ-FM in the past 7 days.
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9574 :

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 29,995; All Other
Digital Media: 29,510; Social Media: 18,504; Non-Prem. Cable: 9,883; Local TV: 9,795
reaching Adults 18 or older who Listened to KJEB-FM in the past 7 days.
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iir) g

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 31,254;
Local Radio: 29,595; Social Media: 19,553; Non-Prem. Cable: 11,605; Local TV: 10,249
reaching Adults 18 or older who Listened to KZOK-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KZOK-FM in the past 7
days
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iHeart
RADIO

Top-13 Out-of- Home Medm (Persons & % Reach): Adults 18 or older

(average week)
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® who Listened to IHEART RADIO in the past 7 days

[ 1,268,552 or 90.6% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 48. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.5 minutes/day.
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Top-13 Out-of- Home Medm (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
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[ 334,210 or 91.5% of Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an
average of 46.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
A Stations Out-of-Home for an average of 43.5 minutes/day.
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playing what we want

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

&

(average week)
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[ 395,086 or 92.6% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an
” average of 42. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 46. minutes/day.

of-Home Media: Adults 18 or older

friomiae _ “
usoge %: 3 3

who Uistened to KIAQ-FM  SEATTLE-TACOMA
in the past 7 days

1 who Listened to KIAQ-FM in the past 7 days mSEATTLE-TACOMA

Avg. Hours+Minutes/day with Out- m

Top-13 O

P

s

i

\werage Dayl

ut-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in
Towns, Cities,
Public Transit Downtown Areas
238 20.2

AM/FM Radio

505 Grocery

Stores
9.8

Podcasts
9.8

Shopping Malls
16.9 |

Retai | YouTub | Spot
I JeMusic | ify
Billboards & Signs (Weekly Store 7.3 49
Drivers)
42.0

Restaurants &

Walking in Towns,
Cities, Downtown
Areas
22,6

Public Transit
25.2

Billboards & Signs (Weekly

Drivers)
46.0

AM/FM Radio
39.7

Grocery
Stores
93

Podcasts
10.1

Shopping Malls
17.8

Youl Retai
ube
Restaurants & = Musi  Stor
Bars c es
142 aN 7

Spotify
6.3

u who Listened to KIAQ-FM in the past 7 days

W SEATTLE-TACOMA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

% Time Spent:

(average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
‘Walking in Towns, Cities, Downtown..
AM/FM Radio

Shopping Malls

Restaurants & Bars

Gas Stations/Convenience Stores
Podcasts

Drug Stores

Retail Stores

Public Transit

Movie Theaters

TV Music Channels

SEATTLE-TACOMA
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tom/ persens:

:

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

7.4%
15.0%
17.8%)

Sl m - ’;mm Listened to KIAQ-FM SEAﬂLE-TTQ.CcMA m
P O inthepust 7 days
30 BV
® who Listened to KIAQ-FM in the past 7 days W SEATTLE-TACOMA

Metro Scarborough R2 2025: Sep2d-Jul25 Qual Intab 433

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

PEK:] 20.2

AM/FM Radio
46.0 Movie

Theaters
11.9

Grocery
Stores
9.8

Shopping Malls
16.9

Restaurants&  Poc
Bars ts
15.0 9.1

Billboards & Signs (Weekly
Drivers)
42.0

(average o57)
Walking in Towns, Walking in Towns,
, Cities, Downtown Cities, Downtown

Public Transit Areas Public Transit Areas

252 22.6

Billboards & Signs (Weekly

Drivers)
46.0

AM/FM Radio
35.8

Movie
Theaters
13.6

Shopping Malls
17.8

Retai
Grocery Store
Stores s

9.3 7.3

Restaurants &
Bars
142

® who Listened to KJAQ-FM in the past 7 days

Radio Stations: KIAQ-FM

W SEATTLE-TACOMA
* Share of Everything

al for Anything _



95:

(average week)

Top-13 Out-of- Home Medm (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 424,676 or 90.9% of Adults 18 or older who Listened to KIEB-FM in the past 7 days spend an average
of 47.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 48. minutes/day.
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7 429,190 or 92.5% of Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an
average of 43.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 53.2 minutes/day.
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OH t 1,268,552 or 90.6% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
1 ear average of 48. minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent
R A D I O with Ad-Supported Out-of-Home Media.
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o o Out-of-Home Media: Adults 18 or older
Weekly 90.6% "S 93.0% 93.0%

Reach _— Ad-Supported OOH Media"
e

who Listened to IHEART SEATTLE-TACOMA
RADIO in the past 7 days

83.6%

79... 77.0%

% of Weekly

35.9% 33.9%

32.0%

24.9% 26.0%

15.0%

16.6% 155%

Weekly

6.2% 5.9% 6.0% 5.9%
Total

Persons “ m m
A 3,253,922 ; 2,230,521 , 2,970,611 303, 3,546,277 ) 1,291,864 A 1,113,371 s 593,019 2 989,926 225,020 5 224,471
Billboards & Signs AMIFM Radio Walking in Towns, Grocery Stores Shopping Malls Restaurants & Bars Public Transit Podcasts Stadiums & Arenas Airports
Average (Weekly Drivers) Cities, Downtown
Daily Minutes

with Ad-Supported

Areas
T 460 | Y o |
® who Listened to IHEART RADIO in the past 7 days B SEATTLE-TACOMA

SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,387 SEATTLE-TACOMA Metro Scarborough R2 2025: Sep24-1ul25 Qual Intab 3,801 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ-al for Anything _ =

(Radio Stations: KBKS-FIM OR Radio Stations: KIAQ-FM OR Radio Stations: KIEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KIR-FM OR Radio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)




“.'-IS 334,210 or 91.5% of Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an average of

46.8 minutes per day driving, seeing Billboards and Signs representing 30.5% of all Time Spent with Ad-
106.1 Supported Out-of-Home Media.
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395,086 or 92.6% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an average of

42. minutes per day driving, seeing Billboards and Signs representing 28.7% of all Time Spent with Ad-
Supported Out-of-Home Media.
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424,676 or 90.9% of Adults 18 or older who Listened to KJEB-FM in the past 7 days spend an average of

95 47.5 minutes per day driving, seeing Billboards and Signs representing 30.4% of all Time Spent with Ad-
Y Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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429,190 or 92.5% of Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an average of

43.7 minutes per day driving, seeing Billboards and Signs representing 29.7% of all Time Spent with Ad-
102.5 FM Supported Out-of-Home Media.
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'H t 1,268,552 or 90.6% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
1 ear average of 48. minutes per day driving an average of 27.9 miles each day and are 46.% more likely to
R A D | O use Narrows Bridge than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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334,210 or 91.5% of Adults 18 or older who Listened to KBKS-FM in the past 7 days spend an
average of 46.8 minutes per day driving an average of 27.2 miles each day and are 56.2% more likely
to use Meridian Avenue/Highway 161 (Puyallup) than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

98391
98003
98002
98122
98022
98052
98030
98038
98370
98042
98026
98107
98236
98023
98092
98059
98198
98001
98513
98597
98503
98270
98021
98115
98409
98258

e
1.81%

2.99%

4 0.84%
2.92%
1.19%
2.80%
5468 1.70%
2.64%

0.51%

o
%
&

5w
® g

13

§

1.04%
0.63%

42,909

3

0.41%

0 0.56%

;

41
ﬁ

2.18%

2.14%

PEig

ED Bh

=8
(253

"-‘v-
i3

e
0.96%
1.65%
8 16( 1.00%
B—rr
0.96%
1.41%
0.57%
1.39%
0.84%
A —"
42,995 1.13%
1.25%
0,754 0.81%
e 135
47,796 1.25%
1.22%
g 0.60%

Radlio Stations: KBKS-FM

Top-26 Employment Zip Codes: Adults 18 or older

98101
98002
98057
98022
98007
98373
98042
98001
98107
98201
98021
98038
98032
98499
98104
98134
98109
98058
98115
98052
98198
98383
98513
98055

98005

3.08%
1.93%

3.02%

3

11

0.54%

0.43%

¥

171

0.65%
2.15%

5

0.63%

i.o
3
g 5
® 3

5.

(=
5w
L

62%

3
X

0.62%

5%

0.42%

§‘.“
5

0.81%

i -
R

1i
e &

0.29%

B, -
5
# 8

™
o
oo
i

3.07%

* Share of Everything
for Anything _



playing what we want

395,086 or 92.6% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days spend an
average of 42. minutes per day driving an average of 24.4 miles each day and are 113.8% more likely
to use East Marginal Way than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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424,676 or 90.9% of Adults 18 or older who Listened to KIEB-FM in the past 7 days spend an average
of 47.5 minutes per day driving an average of 27.6 miles each day and are 63.5% more likely to use
Lake City Way than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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429,190 or 92.5% of Adults 18 or older who Listened to KZOK-FM in the past 7 days spend an
average of 43.7 minutes per day driving an average of 25.5 miles each day and are 61.2% more likely
to use Highway 169 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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429,940 or 30.7% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

M_MH'
A

Avg. Hours+Minutes/day with All
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98,462 or 27.% of Adults 18 or older who Listened to KBKS-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 32.% of all time
spent daily with All forms of Print Media.

Avg. Week All Print r\'{lug“qia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Print n'{lwe"dia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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128,392 or 30.1% of Adults 18 or older who Listened to KJAQ-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 29.7% of all time

spent daily with All forms of Print Media.
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Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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153,553 or 32.9% of Adults 18 or older who Listened to KJEB-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 31.% of all time
spent daily with All forms of Print Media.
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Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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147,865 or 31.9% of Adults 18 or older who Listened to KZOK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 32.3% of all time
spent daily with All forms of Print Media.
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Times (Daily) Catalogs

{DailysSunday)
a5 55 34

Wall Street Journal
(Daily)
87

USA Today (Daity)
88

Local Daily Magazines
Newspaper(s) 74
(Daily
82

New York Times
(Daily+Sunday)
94
New York Times
(Daily)
Direct Mail 72
Local Daily Advertising
Newspaper(s) {excluding
(Sunday) Catalogs) Catalogs
127 9.0 15 35

= who Listened to KZOK-FM in the past 7 days

B SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

SEATTLE-TACOMA Metro

Torof persons:

P 25
88

# who Listened to KZOK-FM in the past 7 days
Scarborough R2 2025: Sep24-Jul25

who Listened to KZOK-FMin
the past 7 days

Qual Intab

Avg. Hours+Minutes/day with Ad-

Supported Print Media: Adults 18 or olderm

SEATTLE-TACOMA 0

B SEATTLE-TACOMA
483

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Magazines
8.0
Local Daily
Newspaper(s)
Local Daily Newspaper(s) | (DaitysSunday)
(Sunday) HE
142
Direct Mail Advertising
{excluding Catalogs)

USA Today (Dalty)
70

New York Times
{Sunday)
111

New York Times
(Daily)
55

Local Daily
Wall Sireet Newspaper(s)
Local Daily Journal (Daily) (Daity
Newspaper(s) 87 82
(Sunday)
12.7

Local Daily Newspaper(s)
(Daily+Sunday) Direct Mail Advertising
9.0 (excluding Catalogs)
15

New York
Times
(Daity)

New York Times
(Sunday)

USA Today (Daily)
116 a8 74 72

Magazines

 who Listened to KZOK-FM in the past 7 days

Radio Stations: KZOK-FM

B SEATTLE-TACOMA

li * Share of Everything

for Anything :



iHeart
RADIO

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who Listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,560,335 40.9%
1,403,276 36.8%
1,057,403 27.7%

520,982

Cable TV Networks g T

Local AM/FM Radio gfeutes e

Local Broadcast TV
Newspapers 0 : =

Audio Streaming Services

SEATTLE-TACOMA

369,862 :
379,079 9.9%

Billboards 315332
m P18+ who Listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA Metro  ScarboroughR22025:Sep24-Jul25 Qualintab: 1387 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC, Allrights reserved. Soe a . al for Anything =

(Radio Stations: KBKS-FM OR Radio Stations: KIAQ-FM OR Radio Stations: KJEB-FM OR Radio Stations: KIR-AM OR Radio Stations: KIR-FM OR Radlio Stations: KIR-FM HD2 OR Radio Stations: KZOK-FM)



HiTS "Advertising Actions"

P18+ who Listened to KBKS-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media

1,560,335 40.9%

Websites 1,403.276 36.8%

Direct Mail 1,057,403 27.7%

Broadcast, Cable, & Sat TV ey e

Podcasts gdprrs 13.3%

Local AM/FM Radio 521,555

Cable TV Networks

395,878 10.4%

Audio Streaming Services

379,079 9.9%

Video Streaming Services 520,062 e

Local Broadcast TV 372.340 9.8%

SEATTLE-TACOMA

Billboards

Newspapers g : 9.7%

m P18+ who Listened to KBKS-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA Metro  Scarborough R22025: Sep24-Jul25 Qualintab: 350

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC, Allrights reserved. Soe fa . al for Anything =

Radlio Stations: KBKS-FM



96-5I IG
playing what we want

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who Listened to KJAQ-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,560,335 40.9%

1,403,276 36.8%
1,057,403

779,474

520,982

Local AM/FM Radio

521,555

Podcasts
Cable TV Networks
Local Broadcast TV

Audio Streaming Services

507,786

395,878

372,340

379,079 9.9%
m P18+ who Listened to KJAQ-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA Metro  ScarboroughR22025:Sep24-Jul25 Qualintab: 433 ®*  Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC, Allrights reserved. Soe a . al for Anything =

Radio Stations: KIAQ-FM



o5 ﬁ "Advertising Actions"

P18+ who Listened to KJEB-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media 1.560.335 40.9%

Websites 1,403.276 )

Direct Mail 1,057,403 27.7%

Broadcast, Cable, &Sat TV g, i,

Local Broadcast TV

372,340 9.8%

Cable TV Networks

395,878

Video Streaming Services

Audio Streaming Services

Podcasts
Newspapers
Billboards M SEATTLE-TACOMA

379,079 9.9%
m P18+ who Listened to KJEB-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA Metro  ScarboroughR22025:Sep24-Jul25 Qualintab: 496

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC, Allrights reserved. Soe fa . al for Anything =

Radio Stations: KIEB-FM



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to KZOK-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,403,276

1,560,335 40.9%

Local AM/FM Radio

Video Streaming Services
Cable TV Networks
Podcasts
LocalBroadcast TV
Newspapers

Audio Streaming Services

Billboards

e —T ™Y
521,555 13.7% |
520,982 13.7%

395,878

507,786

372,340

o
[e+]
>
&

369,862

SEATTLE-TACOMA
379,079 9.9%

315,332 8.3%
m P18+ who Listened to KZOK-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

‘l I I’
N
-]
R

SEATTLE-TACOMA Metro  ScarboroughR22025:Sep24-Jul25 Qualintab: 483 ®*  Share of Ever ything
All Graphs and soefa.ai Data Modeling Copyright © 2025Hubbard Broadcasting, Inc. LLC, Allrights reserved. Soe a . al for Anything =

Radio Stations: KZOK-FM



